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Section 7 — Regulation FD
Item 7.01 Regulation FD Disclosure.

Attached as Exhibit 99.1 are materials to be used by representatives of Greif, Inc. (the "Company") in connection with a presentation to be delivered at
investor meetings on May 5-6, 2021. The materials will be accessible online through the Investors section of the Company’s website located at
www.greif.com. The information on the Company’s website is not a part of this Form 8-K.

The information provided pursuant to this Item 7.01, including Exhibit 99.1 in Item 9.01, is “furnished” and shall not be deemed to be “filed” with the
Securities and Exchange Commission or incorporated by reference in any filing under the Securities Exchange Act of 1934, as amended, or the Securities
Act of 1933, as amended, except as shall be expressly set forth by specific reference in any such filings.

Section 9 — Financial Statements and Exhibits

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.
it No. Description
Investor Presentation furnished as of May 4, 2021

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

GREIF, INC.
Date: May 4, 2021 By /s/ Gary R. Martz

Gary R. Martz
Executive Vice President
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Safe harbor

FORWARD-LOOKING STATEMENTS

«  This presentation contains cerain forward-ooking infarmation within the meaning of the Private Securities Litigation Reform Act of 1995, The wards
“may,” “will," “expect,” “intend,” “estimate,” “anticipate,” “aspiration,” “objective,” “project,” “believe,” “continue,” “on track” or “targat” or the negative
thereof and similar expressions, among others, identify forward-looking statements. All forward looking statements are based on information currently
available to management. Such forward-looking statements are subject to cerain risks and uncertainties that could cause events and the Company's
actual resuits to differ materially from those expressed or implied. Please see the disclosure regarding forward-looking statements immediately
preceding Part | of the Company’s Annual Report on the most recently filed Form 10-K. The company assumes no cbligation to update any forward-
looking statements.

REGULATION G

. This presentation includes certain non-GAAR financial measures like Adjusted EBITDA and other measures that exclude special items such as
restructuring and other unusual charges and gains that are volatile from period to period, Management of the company uses the non-GAAP
measures fo evaluate ongoing operations and believes that these non-GAAP measures are useful to enable investors to perform meaningful
comparisons of current and historical performance of the company. All non-GAAF data in the presentation are indicated by footnotes. Tables showing
the reconciliation between GAAP and non-GAAP measures are available at the end of this presentation and on the Greif website at www.greil.com,
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Who we are

GREI

PACKAGING SUCCESS TOGETHER™

May 2021 -P.3



P Wemeare D Hewweomni 5 Whyines G ) Bues segnentovemien ) Ropendx
Leading industrial packaging solutions provider

FY 2020 Performance ($M) Highlights and capabilities Differentiations

Revenue $4.515.0 » Leading product positions in * Demonstrated commitment to
multiple packaging substrates customer service and industry
Adj. EBITDA! $642.6 - Diverse geographic portfolio partnership
(presencein 40+ countries) with * Broadest industrial packaging product
Adjusted EBITDA margin 14.2% wide market reach portfolio capability of fulfilling
customer needs

FY 2020 Adj. EBITDA' by segmen

FY 2020 net sales by segment (%)

= Global Industrial = Global Industrial

Packaging Packaging
= Paper Packaging & = Paper Packaging &
Services Semvices

Land Management Land Management

C1HA sy of o la dusimenisthalare indudedinthe 4di EBITDW iz setharh inthe apgen docofthis pre et on
cial

ey comp At B GAAF

Biake A raconclchon o e s ences Setwves
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Leading positions in multiple packaging substrates

Upstream Operations

Uncoated Recycled Paperboard
[URB)

Coated Recycled Paperboard

Recoverad Fiber Group

G?E'F PACKAGING SUCCESS TOGETHER™

Industrial Packaging

Fibre

Industrial
Closures

Flexible IBCs

Tube & Core

Plastic

Bales Rankng denoies skandng n plosal market Based an comeny eshmates

May 2021 - P.5



How we operate
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Greif’s culture is the foundation for our business

Behaviors

The Principles That Guide Our Business

Ethical

e

Strong Through

Diversity

Serious About
Sustainability

Committed to
Continuous
Improvement

e

We can be trusted to do what ks right. Greif's
Caode of Conduct and Ethics guides our
decisions and actions.

‘We encourage and embrace our diversity af

culture, language, lscation and thought, Our

differences define but do not divide us; cur

commen interests unite us, From the many,
we are ane. Greif.

'We honer aur histary as we focus on our
future, We use financial, natural and human
resources wisely without compromising the
ability of future generations to mest their
needs

We always ook for ways to make our work,

our products, our services and our C:
better.

by

G?E'F PACKAGING SUCCESS TOGETHER™

Communicate
with respect,
candor, and trust

Act with the
mindsetof a
champion

Model the
behaviors of a
servant leader

May 2021 -P.7
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Greif’s purpose, vision and three strategic priorities

To safely package and protect our customers goods and materials to
Purpose N e
serve the essential needs of communities around the world

In industrial packaging, be the best performing

Vision customer service company in the world
°Engaged Teams @ Dpifferentiated Customer Service oEnhanced Performance
+ Bestin class health and safety + Deliver Superior customer = Value driven growth
§ experience :
Strategic 1 OP decile colleague = Margin and Free Cash
Priorities engagement + Create value for our customers Flow expansion via the
Lo through a solutions based Greif Business System
= Accountability aligned to value appro% I b
creation = Sustainability commitment
+ Earn our customers trust and
loyalty
Key . x
Enabler The Greif Business System

Values THE GREIF WAY

G?E,F PACKAGING SUCCESS TOGETHER™ May 2021 - P.8
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O Strategic priority: engaged teams

i i 1
Teams in the top qu:.irtlle of those Gallup' has Gallup Overall Engagement Score
studied have...
42 417

Higher profitability Nanufactring sector
percentile ranking

17% Higher productivity 4.1
10% Higher customer metrics r 207
T0% Fewer safety incidents

3.9
59% Less turnover 3.81

3.8
41% Lower absenteeism ﬂ
28% Less shrinkage o 2018 2019 2020

Safe and engaged colleagues drive improved operating and financial performance

1} Acgordngin The v Culcames 206G Weta- nalrsis

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P.9
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OStrategic priority: differentiated customer service

Customer Satisfaction Index (CSl) Net Promoter Score (NPS)

-
=

2

2

g

g

Wave 1
11 5 — 40

Net Promoter
Wave 10 Score

Fris FYIS FYI7 FYis FYI9 FY20 Q121 Goa [ oetractors JENIOEEVRY Promoters

GREIF

Building a culture of reliability and trust with our customers

PACKAGING SUCCESS TOGETHER™

Bates G54 :anintemal msazure ot planf sar tusiness periimence apaned selecte d panmeters it customens

agerienee, ghang us on inccabion ef kvl ol me etingow cuskemers b i nards Companentz ncude, auziomer

camptans recskis: cusiomar Cmp nfe an gresterian 30 taps; crardts ra ser number aflafe deikere andhe My 2021 - P10
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© Strategic priority: enhanced financial performance

Greif Business System (GBS) is utilized to drive continuous improvement, cost control, operating discipline and to
capture incremental returns on investment throughout the business

Adapted GBS to virtual environment - |T enabled gemba walks; online customer webinars and outreach; virtual GBS
training and development

Innovating and adapting the Greif Business System in a COVID-19 environment

G?E,F PACKAGING SUCCESS TOGETHER™ Mey 2021 - P11
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QStrategic priority: enhanced financial performance

GIF' sales closed / divested
20" 4-2020 ~8450M of revenue closed / divested in GIP between 2014 — 2020 as part

| of ongoing business improvement activities (Adj. EBITDA margin < 2%)

sNA =LATAM =EMEA =APAC — Back office sales, procurement and G&A eﬁiciency efforts

— Divestitures save ~512M of annual capex

Despite lost revenue, GIP Adj. EBITDA rose by =300bps between 2014 —
2020

Ongoing plans / actions underway to help GIP achieve sustainable mid-
teens Adj. EBITDA margins

—  Further investment into plastic and IBC products and reconditioning

—  Greif Business System deployment to sub-optimal performing assets

Greif Business System drives improvement in businesses

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P12
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© Strategic priority: generate sustainable Free Cash Flow

Adj. Free Cash Flow! over time ($M)

$500
$450
$400
$350
$300
$250
$200
$150
§100
0
50
FY15 FY16 FY17 FY18 FY19 FY20 FY22
Commitment

Sharp focus on generating reliable and sustainable cash flow through cycles

1} & summry uded InAd_Fres I hnne

Bolee A Setwemn nandial with hemoet |
G?E'F PACKAGING SUCCESS TOGETHER™ nancialmezeunes|z incuded in e aprends aithi prea eniztin May 2021 - P13
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© Strategic priority: advance sustainability leadership

Select Targets
Diversity & Inclusion 25% Inerease in proportion of women in management by the end of FY25

Waste 009, waste diverted from landfils from all Greif production facilties by the end of FY25

10% Reduce BOD discharged in kilograms per metric ton of production by the end of FY252
Key Recognition

il Recognized Greif on its list of America's Most Responsible
Responsibility Newsweek O Companies for two consecuive years
. o H Awarded Gold Rating in sustainability performance
Sustainability Ecovad IS for mreewéonmecunve years P
- Awarded “A- Leadership” ranking for three consecutive years
Leadership CDP in annual climate change assessment

“fersus aZ0TB AT cNE.

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P14
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QStrategic priority: advance sustainability leadership

Key climate focus areas

«  Achieve 28% reduction in Scope 1 and Scope 2
greenhouse gas emissions by 2030 from 2019
baseline

+ Analyze and assess Scope 3 green house gas
admissions by 2023 to determine a net-zero ambition

+ Continue initial Task Force on Climate-related
Financial Disclosures (TCFD) reporting and further
assess gaps to full implementation

Since 2007, Greif has set and achieved three generations of increasingly ambitious de-carbonization goals

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P15



Why invest in Greif?
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Solid volumes across most of the business during FQ2 2021
FQ2 ‘21 vs. FQ2 ‘20 volume snapshot (per day basis)’

% I

Steel drums Intermediate Bulk Containers Comugated sheets Tube / cores

Volumes through April 25 indicate generally in line or stronger YoY performance than recorded in February and March

Doesnal ApriIZIg

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - PAT
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Global trends support Greif’s future growth

Trend

Growth of emerging economies

Details

Emerging economies driving
greater consumption of goods and
infrastructure

Greif Actions

Optimize capacity to serve increased demand
from emerging economies

Expanding influence of
sustainability and multi-use
packaging

Paper products and plastic-hased
packaging (especially IBCs) are
easily reused or recycled

Expand |IBC collection and reconditioning
network and expand paper solutions

Expansion of e-commerce
adoption

Increasing demand for delivery in
consumer segments

Focus on meeting demand with carrugated
and other paper products

Increasing importance of food
safety

Ol &3

Heightened attention toward food
safety and transportation

Further penetrating food and beverage
segments in GIP and PPS

G?E'F PACKAGING SUCCESS TOGETHER™
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Predictable and consistent capital deployment strategy

¥ Fund maintenance to sustain the “cash  +  Paid $26M in dividends in Q121 « 2121 compliance leverage ratio =
machine" and organic growth 3.79x; on track to achieve targeted
oppertunities that exceed required ¥ Remain committed to potentially leverage ratio of 2.0 - 2.5x by 2023
returns growing dividend once target leverage
ratio is achieved ¥ Met debt! reduced by $279M vs 01'20

v Completed sale of ~69K acres of
timberiand on April 30, 2021 for $149M

7} Netrabtis deinedas total debtless cash andcash smurabns:
A 5

Bole Gebvem randal wihhemest
G?E'F PACKAGING SUCCESS TOGETHER™ PranicilMEgeLrs) £ INCAIO4 N R1E-3POEnas altve preseniabon May 2021 - P12
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Notable progress made towards de-levering balance sheet

Total debt balance trend over time ($M)

$3,000
$2,750
$2,500
§2,250

$2,000 - : : : . : :
Q19 Q319 Q448 Q2o Q220 Qi'20 Qd'20 Qi1

>$400M of debt has been repaid since the acquisition of Caraustar, despite the impact of COVID
G?E,F PACKAGING SUCCESS TOGETHER™ May 2021 - P20
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Five compelling reasons to invest in Greif
1 Robust and diverse product portfolio with exposure to a variety of end markets globally

H Leading producer of steel [ plastic / fibre drums: rigid / flexible intermediate bulk containers; industrial closures, uncoated recycled boxboard

2 Compelling customer value proposition due to demonstrated commitment to customer service

& Creating stickier customer relationships through industry leading customer service and commitment to solving customer problems

3 Numerous avenues for incremental low-risk growth and margin enhancement

& Utilizing the Greif Business System to drive cost control. operating discipline and capture incremental returns on investmant

4 Consistent capital allecation, compelling dividend and focus on Free Cash Flow expansion
B Actively de-levering the balance sheet to accelerate shift in enterprise value to equity holders

5 Committed to sustainability leadership
B Embedding ESG deeper into the business - “A” rating from MSCI; “Low Risk” rating from Sustainalytics, “A-" rating from CDP

e — — v

T

PR —.
-
=
L ®

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P21
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Formed new Global Industrial Packaging (GIP) segment

L

Y

N

= Sl =Lamge ! madium plaste wPatrol Prod_ Luse (e & Adde. = Spacialy chemicale
=M. Amedce =L AmendE » Small plastic = Fiira Bl J Canmo dity chamicals = Packaging dstibitars
EMEA — \8C - 182 laop FIBC =Faints, Coatings Inks & Alhashas = Sabd faod prad, pastes
v4 Ioap FIBC uthor = Agro chemicak:  [-Phamaceuticals & pereand care
Jukce & bavarage products = Blenders. Fikrs & Cham. Disir
=Flavars & Fragancas = Giicones
= Waste industry Dietergents & Surfactnts

Sakents & Glycol bised prord. = Other

Rigid Industrial Packaging & Services and Flexible Products & Services combined to form Global Industrial Packaging

Botes Dnake: ackely

G?E'F PACKAGING SUCCESS TOGETHER™ May 2121 - P25
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GIP: broad product and services capability

EETEE BT T

o1
Earth Minded Flexible IBCs

a T~ -

GIP is the most comprehensive customer solutions provider in the industry

Bales Rankng tenoies skandng n glosalmarket, Based an comeny eshmates

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P24
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GIP: expanding into recycled plastics products

The Eco Balance product line utilizes post consumer regrind (PCR) as a raw material

We are investing in sustainable products to minimize our environmental impact

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P25
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Paper Packaging & Services (PPS) segment overview

FY20 sales by geography FY¥20 sales by primary product Q4'20 Tubelcore sales by end market

>

4L

= Film = Paoer Wil
= Worth Amenca = Mils = Cormsgatad shests = Protact A Boam = Canstnaction
Bax Boand Products (V) = Tube | cores Cloth *em = ther
 Carpet & Floor = Matal, Foil Sirapping
= Roafing

+  CorrChoice: services a range of integrated
and independent customers serving broad
spactrum of end markets (e, consumer
durables, aules, e-commerce, els.)

PPS produces containerboard, uncoated/ coated recycled paperboard, tubes / cores and a mix of specialty products

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P36
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PPS: broad portfolio offering a variety of paper products
o oowws

Containerboard Uncoated Recycled Coated Recycled
Paperboard Paperboard

Corrugated
Products

Magtes Feankng denotes skandng in e 5. Basesd on company el moles,

G?E'F PACKAGING SUCCESS TOGETHER™ Mey 2021 - P27



Buginess segment overview

PPS: expanded, integrated and national paper network

Containerboard Corrugated
~1M tons Network of sheet Packaging

" — feeders Industry

Uncoated Boxboard Tubes & Cores

SEriiae ~700K tons converting plants

Fiber Group

-— ac he US

Coated Boxboard Folding
~200K tons carton

G?E'F PACKAGING SUCCESS TOGETHER™ ey 20121
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PPS: expanding into paper specialty products

Triple Wall Bulk Packaging Paper Coatings

+ Superior coated graphics for retail + Boxes, bins, and sheets for + High performance, functional, and
and shelf-ready packaging agricultural and industrial applications decorative coler coatings

+ Industry-leading speed to market + Triple wall strength protects up to « Specialty grades for bakery, meat,
1,500 pounds and produce applications

Specialty paper products offer higher margins than conventional corrugated products and are environmentally friendly

G?E,F PACKAGING SUCCESS TOGETHER™ May 2021 - P2
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PPS: Caraustar integration proceeding on plan

Caraustar run-rate synergy detail Realized synergies and FY22 estimate
$80

$70
$60
$50
340
$30
$20
50
Deal FY19 FY2o FY2z
Assumption Realized Realized Expected

Anticipate a minimum of $70M in synergies within 36 months of acquisition
G?E,F PACKAGING SUCCESS TOGETHER™ May 2021 - P30
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Substantial increase in Free Cash Flow on the horizon

FY ‘22 Adj. FY ‘22 Adj.
EBITDA! Free Cash Flow?

GIP $342 - 8379

PPS 5437 — 5477

Land $6 - 59

Total Company $785 - $865 5410 - $450

FY 2022 commitments assume a 2018 like economy

m g A ey

e e Y
I s = T - —mn e
G?E'F PACKAGING SUCCESS TOGETHER™ @  sowcomcssor ot feow yaar 32 dcuaied fwacms fom. et —l ra; s e oy - pin May 2021 - P32
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Solid balance sheet with anticipated interest savings

Debt schedule as of 1/31/2021 ($M)

$1.200 4
§1.000
$800 |

§600 |

$200 |

s0 4 S
2021 2022 2023 2024 2025 2026 2027

W7.37T5% Senior Noles - 2021'  wUS Revalver - FY 2024 wAssel Secuntization Other 6.50% Senior Noles - 2027 wTemn Loan A-1  ®Tedm Loan A-3' @ Term Loan A-2

e Seniorbiakes 2021w Bereplacedsy TLA3 N G3 2021

G?E'F PACKAGING SUCCESS TOGETHER™ May 2021 - P33
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GAAP to Non-GAAP Reconciliation:

Reconciliation of Operating Profit to Adjusted EBITDA
$Millions

@0 s
b4 a4
@ [}
8 M
T BF T &1
T L& ms
11 i
b 4
L] ar

Lo ] 1a
@n (1]
i.-i 51 15.
s T [
1] 22
1] 18
= L)
L 1]
[ 1T}
T4 1 WA
EENY s
14 an
(] e
iy
1% 1
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GAAP to Non-GAAP Reconciliation:

Adjusted Free Cash Flow

$Millions

Twelve Months Ended

October 31,

(im mallicms) 2018 i il pilLE] 01 1]
Net cash provided by operating activities 3 el 8 o % oso 3 530 8 s 3 4847
Cash paid for purchases of propesties. plants and (135.5) (100.1) (B4 5) (140.2) (156.8) (131.4)
Free Cash Flow H I e 5 k2§ 128§ 237 3 a3
Caaly paad for acquisitioi-relsted coats - - - 07 2.7 170
Cash paad for debt issmance costs - - - - 51 E
Caaly padd fior inevemental COVID-19 coets, net - - - - - 248
Cash paid for aoquisitionrelated ERF systens . . . . a3 33
Additiomal 115, persian comtnbutian . - = 6540 - .
Free caah flow from Veneauels opsrations 849 - - - - -
Adjusted Free Cash Flow 3 804§ 2008 § wE2 5 L7685 _§ 2678 3 346.2

GQE'F PACKAGING SUCCESS TOGETHER™ Mey 2021 - P35
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GAAP to Non-GAAP reconciliation:

Netdebt ($M)

i mililions i Jammary 31, 1031 Jamuary 31, 2030

Total Dabe B 25394 § 25081
Cash and cach squivalents (101.4) ©0.5)
Net Debt 5 24380 § 27173

G?E'F PACKAGING SUCCESS TOGETHER™ Mey 2021 - P 36
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Credit Agreement Adj. EBITDA & Leverage Ratio

Trudling Twelve Msnth Cradit Agresment ERITDA TTM™
{in millinsy #l310l
‘et mcome L]
Plhea: Tnteress epremas, mee 1103
Phes: Debt extimpetslenens charges .
Phua: Income tax enpesse [T
Pl depletien 405
EBITDA L
Phia: Rewtrusturing charges. ET T
Pl Acajeisiion snd ibegeativ elited soits 135
Phis: Nos-cask asset impasrment charge; 1’7
Phua: Noncask penzion sestlement income i
Phea: Incrementall COVIDN 19 costs, net a2
Phes: {Cin) hoss om dispsal e, plarss, squpmers : et ns
Adjmesd EBITDA 6357
Cerdir jipreenent dpstments 1o EBITDA (£F]
Credit Agreemens EBITDMA [+ %]
Adjuseed Net Debt
(in millionsy 1313031
Lomg term 2kt 13508
Than e b g 152
Crment partion of long:term dete 1358
Toeal debt 2,434
Credit Agreemest adjmements to debt’™ 3550
Adjurted debe 142
Less: Con {1014
Adyuited nel Sebt 2,318
Leverage Ratia A9
! Cradit Apresmant admtmanty to ESTTDA are ipacified by the Companys oredie agresmant incifing
Exquity aarmings of smcsnsclidated affilistes, met of ba, cerbain scqsiition wvings, and othar Sem
G?E'F PACKAGING 3UCCESS TOGETHER™ O it Agraamant adfieants to Acbe e specifiad by s Eoaparys eosdlt spramant ding tha May 2021 - P37
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Fiscal 2022 financial commitments assumptions

= Met sales wil be approximately $5.08 in FY22 reflecting a 2018 like economy with the impacts of both the COVID-19 pandemic and the
industrial recession in place pre-COVID fully behind us

+ Raw material costs increase slightly against current indices in the markets in which we paricipate; assume OCC cost range of $35/ton -
$75Mton (midpoint = $55/ton)

= Raw material price changes are passed to customers through price adjustment mechanisms in contracts or otherwise with customary delay in
our RIPE and FPS businesses

+  FX rates flat to FY21 rates

+  DD&A to increase to $250M - $260M by FY22

» Annual other expense fo be $5M in FY22

+ Cash faxes paid to be $65M - $75M in FY22

* |nterest expense is calculated fo be 5900 - $85M by FY22 based on debt pay down

» OWC is a use of cash in FY22 as a result of higher sales

* Annual CapEx fo range between 51500 — $170M

+ Synergies of $70M to be realized by FY22 ($10M increase vs 2019 investor day assumpfion)
» Acquisitions or divesfitures not contemplated in targets
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